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Tour Kelvion Inc. Catoosa
Features an upfront look at products and production of heat  
exchangers for gas compression, plate & fin,  
and spiral fin applications.

• Technical and Business Sessions 
• Awards Membership Luncheon 
• Tabletop Exhibits and Reception 
• Seekins-O’Connor Cup Challenge Presented by Johnson Mfg. Co.

Learn • Network • Explore
H e av y  D u t y  P r o D u c t s  a n D  s e r v i c e s
Save the dates: October 3–4, 2019

about the Hard rock Hotel and casino tulsa
There is complimentary airport transportation every hour on the hour upon request. It is only nine  
miles from Tulsa International Airport. There are 454 non-smoking rooms and it is a non-smoking  
casino. Parking is complimentary. Room rate $129 per night plus taxes.

You can make sleeping room reservations by calling the Hard Rock Hotel at 800-760-6700.  
Tell them you are with NARSA Heavy Duty 2019.

Or go to www.narsa.org and make your registration and reservations online.

Hot Ideas and Cool Solutions
Heavy Duty Heating and 
Cooling Conference
Come Rock with Us in Tulsa, OK  
At the Hard Rock Hotel & Casino 
Catoosa, OK
October 2–4, 2019

Hot Ideas and Cool Solutions
Heavy Duty Heating and 
Cooling Conference
Come Rock with Us in Tulsa, OK  
At the Hard Rock Hotel & Casino 
Catoosa, OK
October 3–4, 2019

10th Annual NARSA
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The Cooling Journal (CJ) is the official 
publication of NARSA – The International 
Heat Transfer Association. Material published 
in the Cooling Journal does not necessarily 
express the views of NARSA. Every attempt 
has been made to ensure the accuracy 
of the content of the publication. NARSA, 
however, will not be responsible for the 
accuracy of information published, nor 
will it be liable in any way for injury, labor, 
parts or other expenses resulting from use 
of information appearing in the Cooling 
Journal. Publication of products, services, 
techniques, organizations, and firms does not 
constitute an endorsement of NARSA.

The Cooling Journal is published six times yearly 
by NARSA and is sent to businesses engaged 
in the automotive, heavy equipment, trucking, 
and industrial heat exchange industries. In the 
USA single issues cost $10.00 and a one-year 
subscription is $75. Overseas subscriptions are 
available for $155 per year.
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Association, 2019

NARSA Officers
David Bienvenu

Chairman of the Board

Aaron Morrow
President

Cooling Journal/NARSA
3000 Village Run Rd.

Ste 103, #221
Wexford, PA 15090-6315 USA

Phone: 724.799.8415
Fax: 724.799.8416
info@narsa.org
www.narsa.org

Printing
Modern Litho

Advertising
Wayne Juchno

Executive Director
724-799-8415

wjuchno@narsa.org 

COOLING JOURNAL
The

FeATuReS

DePARTMeNTS

IN THIS MONTH’S… mAy/JUNE 2019 • Vol. 62 iSSUE 3

eDITORIAL Staff
Wayne Juchno, CAE

editor
wjuchno@narsa.org

Contributing editors
Thomas Coleman

liz Juchno

Graphic Design
lucy matyjaszczyk

NARSA NewS
latest on the HD Conference ......................................3

PROFILe 
liland Builds Worldwide Network .................................8

TRADe SHOw
NARSA Heat Transfer Listing at AAPEX ......................11

PHOTO FeATuRe
Spring Conference ......................................................20

President’s Message ............................................................2
Events Calendar ..................................................................3
For Release ...........................................................................5
Automotive .........................................................................22 
Product News .....................................................................23
Classified Ad .......................................................................23
The Point ............................................................................. 24

mailto:info@narsa.org
http://www.narsa.org


2 the cooling journal • may/june 201922

PReSIDeNT’S MeSSAGe

 

Aaron Morrow 
NARSA President
2018-2020

Making Good Men Better
I mentioned in my introductory editorial 
that I am a member of my local Masonic 
Lodge, Eureka #69 in Milan, Illinois.  Our 
lodge year is picking up steam and so I’ve 
been thinking about the organization and I 
have seen some parallels between the 
Ancient Free and Accepted Masons and 
the International Heat Transfer 
Association and I wanted to share those 
thoughts and musings with you as we head 
into the busiest part of the year.  

First a little background on the Masons.  
We are not a “secret society” but we are a 
society that has secrets.  Our rituals, hand-
shakes, passwords are secrets that are kept 
by the members; to share them with some-
one who is not a brother, would violate the 
oath or obligation we took when becom-
ing members and would serve no purpose 
except to cure idle curiosity.  

We are a fraternity that is made of 
members that believe in Diety, no specific 
religion is practiced or discussed among 
the members, but all members believe in a 
Higher Power.  Each state is governed by 
the Grand Lodge of that state and within 
each lodge there are elected and appointed 
officers, committees are formed and ap-
pointed, events are held as are stated busi-
ness meetings.  It runs like most volunteer 
organizations.  

“Making Good Men Better” is the tag 
line or slogan that Freemasons operate 
under and it really does capture the es-
sence of the organization.  Becoming a 
mason is relatively simple, you just need 
to ask another Mason for their recommen-
dation to join the lodge.  There’s a process 
that involves a petition, an investigating 
committee, and balloting on the potential 
new brother.  Making it through that pro-
cess assures that you are a Good Man and 
that you have the necessary qualifications 
to become a member.  After being initiated 
into the fraternity, the focus becomes on 
using the masonic teachings to understand 
yourself and your fellow man better and to 
improve yourself.  

Many lodges work to raise money for 
local charities. Our lodge donates liber-
ally to the local food pantries and are es-
pecially fond of the local charities that 
benefit children like GiGi’s Playhouse 

which is a local center for those who 
have autism.  

So the core mission of Freemasonry is 
to gain knowledge and improve yourself.  
The core mission for NARSA is to provide 
knowledge and help the membership im-
prove their businesses.  It was these paral-
lels that started me thinking on my drive 
to work and wonder what other parallels I 
could find.  

Each group is made up of members that 
have volunteered to be there, and volun-
tarily pay their dues to see the organiza-
tion succeed.  They see the value in the 
organizations and what it is each is trying 
to provide to the individual and the com-
munity at large.  These members willingly 
volunteer their time to assist fellow mem-
bers.  They willingly share their knowl-
edge, expertise, and experiences to help 
improve the person next to them, expect-
ing nothing in return except respect.  

Each group has meetings and events 
where thoughts and ideas are interchanged.  
Lodges meet monthly to conduct the busi-
ness of the fraternity but hold special meet-
ings for education along with things like 
the “Masonic Minute” where information 
is presented to the lodge by the Education 
Officer and as technology is advancing, 
posts and discussions in Facebook groups 
are increasing.  NARSA holds two board 
meetings a year where the business of the 
organization is conducted, and a series of 
meetings where information is shared 
(Spring Management Conference, 
International Tour, Heavy Duty 
Conference, and National Convention).  

Finally, each organization has seen 
drastic changes in their membership.  
Membership in Freemasonry used to be 
passed down from generation to genera-
tion – grandfather to father to son.   Just 
like radiator businesses have been passed 
down throughout the generations.  And 
while Freemasons are only men, the radia-
tor industry has the advantage of being 
able to be shared with wives and daugh-
ters as well.  

Masonry has seen an aging of its mem-
bership and with it a decline in new initi-
ates over the years as the next generations 
had their time and energies pulled in so 

many directions.  There has been a newer 
uptick recently as more men are looking 
for a place to belong and a way to give 
back and the number of initiates is starting 
to rise again. 

Likewise in NARSA, we have seen our 
membership decline over the years as the 
industry pressures have lead to less or dif-
ferent work and that lead to consolidation 
in the industry.  Shops closed up and their 
clients were absorbed by the survivors, 
proper succession planning wasn’t prac-
ticed by all and some shops disappeared 
all together.  

But we are seeing an increased empha-
sis in our country on acquiring a trade and 
working with your hands and less of an 
emphasis on needing to go to college.  
We’ve seen an increased emphasis in pro-
grams like Mike Rowe’s “Generation 
Next“ and those same values and skills are 
important in the heat transfer industry.  

So as we’ve started to see a resurgence 
in the Lodges of Freemasonry across the 
country hopefully we’ll start to see a 
growing resurgence in NARSA as we ex-
pand our focus to more international loca-
tions and as we expand our education and 
membership to include diesel emissions 
parts and service. We’ll be working to-
gether to keep the organization for the 
next generation.  

Aaron Morrow
NARSA President
2018-2020 



3the cooling journal • may/june 2019

NARSA NewS

10th Annual Heavy Duty Heating and Cooling 
Conference at Hard Rock Hotel and Casino
Activities Schedule Changes
TULSA, OK – Join NARSA as it celebrates its 10th HD Heating 
and Cooling Conference at the Hard Rock Hotel and Casino here 
Oct. 2 to 4, 2019.

Highlighting the event is a special tour of Kelvion on 
Thursday, October 2. Kelvion Tour will feature a look at products 
and production of heat exchangers for gas compression, plate & 
fin, and spiral fin applications.

Kelvion is one of the leading global manufacturers of heat 
exchangers and have been providing solutions for almost every 
industrial application imaginable since the 1920s, specializing in 
customized solutions suitable for extreme environmental condi-
tions - as of 2015 under the name of Kelvion. 

The company started as GEA back in 1920 to becoming 
Kelvion in 2015.

In addition, Kelvion will have its Roadshow traveling ex-
hibit at the hotel. Attendees will have the opportunity to tour  
it and learn more about air-cooled condensers and finned tube 
exchangers, safety double tube heat exchangers and plate  
heat exchangers.

Go to www.narsa.org for the latest program information, reg-
istration and hotel information.

in the Kelvion Roadshow you will learn more about air-cooled condensers 
and finned tube exchangers, safety double tube heat exchangers and 
plate heat exchangers. Photo courtesy of Kelvion.
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NARSA NewS

•	Get the latest NARSA info
•	Find Products & Services
•	Change Your Contact Info
•	Register for Meetings
•	Renew Your Membership
•	Shop Classified Ads
•	Download Conference Handouts

www.narsa.org

Schedule
Please note: all times are approximate and may be subject to 
change.

Wednesday, October 2  Board of Directors Meeting
  8:00 am to 5:00 pm

Thursday, October 3  Rocore/Kelvion Tour
  9:00 am to noon

Thursday, October 3  Awards and Membership Luncheon
  12:30 to 2:00 pm

Thursday, October 3  General Session 
  2:00 pm to 4:00 pm

Thursday, October 3  Tabletop Reception
  4:00 to 6:00 pm 

Friday, October 4  General Session
  9:00 am to 11:00 am

Friday, October 4  Seekins-O’Connor Cup Challenge   
  Presented by Johnson Mfg. Co.
  Cherokee Hills Golf Course
  1:30 pm to 5:00 pm

About the Hard Rock Hotel and Casino Tulsa
There is complimentary airport transportation every hour on the 
hour upon request. It is only nine miles from Tulsa International 
Airport. There are 454 non-smoking rooms and it is a non-smok-
ing casino. Parking is complimentary. Room rate $129 per night 
plus taxes. 

The Kelvion Roadshow will be stationed at the Hard Rock Hotel and Casino 
Tulsa. Photo Courtesy of Kelvion.

HD technology and markets will be the focus of the Tenth Annual 
Conference. ©iStockPhoto/Ron and Patty Thomas.

2019/2020 NARSA Meeting Calendar 
October 2 – 5, 2019
HD Heating and Cooling Conference
Hard Rock Casino Hotel
Tulsa, OK
Host: Kelvion

November 5 – 7, 2019
NARSA Convention at AAPEX
Las Vegas, NV
Customer Appreciation Reception, Reno Room at Harrah’s 
Convention Center, Tuesday November 5

TBD – February/March 2020
NARSA International Tour

May 14 – 16, 2020
Spring Conference
Quad Cities, IA
Host: Johnson Mfg. Co.
Hotel: Blackhawk, Autograph Collection
Davenport, IA
Tours, sessions, networking, and exhibits

September 2020 (dates TBD)
NARSA HD Heating and Cooling Conference
Borger, TX
Host: Fuzzy’s Radiator
Tours, sessions, networking and exhibits. 



5the cooling journal • may/june 2019

FOR ReLeASe

Next Generation of Low-Global warming Potential 
Refrigerants Gaining Global Adoption
WILMINGTON, DE – The Chemours 
Company (Chemours), a global chemistry 
company with leading market positions in 
fluoroproducts and chemical solutions, 
was presented with the Sustainability 
Leadership Award from the American 
Chemistry Council for the development 
of Opteon™ family of refrigerant chemi-
cal products.

Chemours developed Opteon™ to help 
its customers meet increasing market de-
mands for high performance, more envi-
ronmentally sustainable refrigerants and 
blends, fueled by increasingly stringent 
global-warming regulations around the 
world, as well as changing consumer pref-
erences. Opteon™ refrigerants have zero 
ozone depletion potential (ODP) and very 
low Global Warming Potential (GWP).

“Our development of Opteon™ is a 
perfect example of how the power of 
chemistry can help solve some of the 
world’s largest challenges,” said Mark 
Vergnano, Chemours president and CEO. 
“Working with our value chain partners, 
we remain committed to providing the 
world with high-performing, low-GWP 
refrigerant products that are better for 
the environment. And with the start-up 
of our new $300 Million production fa-
cility in Corpus Christi, Texas, we have 
tripled our company’s capacity for 
Opteon™, which allows us to meet 
growing customer demand while invest-
ing and creating new manufacturing jobs 
here in the United States.”

Demand for more sustainable refriger-
ants has accelerated in recent years as the 
United States, Japan, and a number of 
European countries have rolled out stricter 
environmental standards, starting first with 
mobile air conditioning and then expand-
ing into commercial refrigeration and resi-
dential and commercial air conditioning. 

In mobile air conditioning, Chemours 
expects over 145 million vehicles on the 
road to be using Opteon™ YF (HFO-
1234yf) by the end of 2020. Compared to 
previous-generation hydrochlorofluorocar-
bon (HFC) refrigerants, Opteon™ YF re-
duces GWP environmental impact by 

more than 99%. Opteon™ YF is based on 
hydrofluoro olefin (HFO) chemistry and 
has a GWP of less than 1. By comparison, 
the most common refrigerant, HFC-134a, 
has a GWP of 1,300.

For commercial refrigeration applica-
tions in Europe, Opteon™ XP40 has been 
one of the leading retrofit gases for 
R404A/R507, particularly in the super-
market refrigeration sector. Opteon™ 
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XP40 has played a critical role since 2015 
in allowing the market to comply with the 
F-gas regulations.

In addition, several global companies 
have recently selected Opteon™ products 
for residential and commercial air condi-
tioning applications, including Carrier for 
their ducted residential and light com-
mercial packaged air conditioning prod-
ucts in North America, Carrier Transicold 
Europe, Mitsubishi Electric Hydronics 
and IT Cooling Systems SpA (MEHITS), 
Johnson Controls, and E-Mart, Korea’s 
largest hypermarket chain.

Additionally, last year Chemours an-
nounced a multi-year partnership with 
the National Hockey League focused on 
providing Opteon™ refrigerants to hock-
ey rinks across North America. The part-
nership supports the NHL’s Greener 
Rinks Initiative, a league-wide program 
committed to sharing sustainable busi-
ness practices with community rink own-
ers and operators.

In 2018, Chemours published its first 
Corporate Responsibility Commitments 
report, which centers on ten ambitious 
goals the company will focus on achiev-
ing by 2030. These goals are aligned 
with the United Nations Sustainable 
Development Goals and include devel-
oping and marketing products like 
Opteon™, which contribute to broader 
sustainability efforts.

Commercial Construction Survey Shows 
70% of Contractors Struggling 
as Labor Shortage Persists
Vehicle and Machine Maintenance 
Mirrors Building Trades Lessons Learned

Accu-Tech Systems, 
the AUTHORITY 
on epoxy repairs.

Contact Accu-Tech Today 
Phone: 717-336-4901
Fax: 717-336-0529

eMail: accutech@LKQCORP.com 
 

Accu-Tech 5000
Epoxy System

Increase your repair 
income now!

“Consumers are demanding cleaner, 
greener, and more energy-efficient prod-
ucts, and we’re positioning our customers 
farther up the value chain to meet that de-
mand with products like Opteon™,” said 
Paul Kirsch, president of Fluoroproducts 
at Chemours. “This is about doing well by 
doing good; we are dedicated to becoming 
a different kind of chemistry company for 
a world that demands more.” 

WASHINGTON, DC –  Results from the 
Q1 2019 USG Corporation + U.S. 
Chamber of Commerce Commercial 
Construction Index indicate the labor 
shortage continues to pose major chal-
lenges to the industry, causing firms to 
ask skilled workers to do more work 
(81%), struggle to meet deadlines (70%), 
increase costs for new work (63%), and 
reject new projects (40%).

The story is all too familiar in the auto-
motive, truck and energy field mainte-
nance fields as well. 

As the industries fight to solve the la-
bor shortage, the latest survey suggests a 
contributing factor could be negative per-
ceptions of construction careers by young 
workers, leading to fewer workers seeking 
to enter the industry. This supports the 
same negative perceptions the vehicle 
maintenance industries have suffered with 
over the past 20 years.

When asked about the biggest myths 
about working in the commercial build-
ing industry, contractors cited the per-
ception that construction jobs are all 
“dirty” jobs (61%), construction work 
requires only brute strength (55%) and 
construction is just a “job” rather than a 
career (52%). Yet, contractors note good 
pay, opportunities for advancement, and 
the ability to learn new skills on the job 

as the best reasons to pursue a career in 
construction.

“It is important for construction leaders 
to consider how we can shift the percep-
tion of the industry and increase the num-
ber of young workers who want to work in 
the trades,” said Jennifer Scanlon, presi-
dent and CEO of USG Corporation. 
“Retention will be particularly important 
to meet infrastructure demands, as well as 
a continued focus on innovative processes 
and technology on the jobsite.”

Contractors agree that the best way to 
increase the skilled workforce in U.S. con-
struction is to increase enrollment in tech-
nical schools and vocational training. A 
better reputation for compensation, ap-
prenticeship programs and opportunities 
for advancement were also cited as ways 
to recruit more workers – particularly 
those under the age of 30 – into commer-
cial construction.

To retain employees, 55 percent of con-
tractors believe there should be more op-
portunities for advancement, in addition to 
increased employee engagement and more 
on-the-job training. The growing role of 
technology on the jobsite was also cited to 
attract the next generation of workers to 
the construction workforce. SOURCE: 
U.S. Chamber of Commerce; USG 
Corporation 
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Global Automotive Radiator Industry Outlook to 2025 with 
Focus on the Chinese Market
DUBLIN – The “Global and China Automotive Radiator 
Industry Report, 2019-2025” report has been added to 
ResearchAndMarkets.com’s offering.

According to the release, the radiator is an essential part of an 
automobile, the radiator’s demand hinges on growth of the auto-
motive sector. In 2018, output and sales of automobiles in China 
declined by 4.2% and 2.8% from a year earlier to 27.809 million 
units and 28.081 million units, respectively, causing a year-on-
year decrease of 4.2% in the demand for radiators to hit 27.809 
million units with the market size of roughly RMB (Ren Min Bi, 
The People’s Currency) 26 million (approx. USF 3.76 million) , 
all of which arose from preferential purchase tax policy cancella-
tion, macro-economy slowdown, China-US trade war and weaker 
consumer confidence, according to the data from China 
Association of Automobile Manufacturers (CAAM).

It is expected that the sales drop of automobiles will be ac-
companied by less demand for radiators in China whilst the ra-
diator prices are declining. Chinese radiator market will be worth 
RMB 3,857 million (USF $5.3 billion) and 30.21 million units 
will be expected in 2025.

Automotive radiators are used in compact vehicles (including 

passenger cars and small/mini commercial vehicles), medium and 
large commercial vehicles and new energy vehicles. Market size 
of the three types of radiators reached RMB2,966 million, 
RMB753 million and RMB308 million in 2018, respectively, and 
are projected to be RMB2,510 million, RMB615 million and 
RM1,014 million in 2025, among which only those for new en-
ergy vehicles will rise.

World-renowned automotive radiator companies have built fac-
tories independently or together with others in China. Examples 
include Behr, T.RAD, Denso, Modine, Valeo and Hanon.

There are approximately 30 foreign-funded companies (includ-
ing Sino-foreign joint ventures, cooperative businesses, and whol-
ly foreign-owned enterprises) established in China, and they com-
mand much of the passenger car market because of fixed supply 
relationships with automakers; Chinese brands such as Zhejiang 
Yinlun Machinery Co., Ltd., Weifang Hengan Radiator Group 
Co., Ltd., Ningbo Lurun Cooler Manufacturing Co., Ltd. and 
Nanning Baling Technology Co., Ltd. are edging their way into 
OEM market with constant efforts, especially supply systems of 
homegrown automakers in the commercial vehicle field in which 
they have won a place. Source: ResearchAndMarkets.com. 
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Liland Global is Building a worldwide Presence
 

EAST SYRACUSE, NY – It was in 
September 1988 that the story of Liland 
Trade and Radiator was told in the pages 
of the then “Automotive Cooling Journal.” 
Thirty one years later, the story continues 
with a new generation simultaneously 
playing on the successes of the past while 
breaking with strategies and structure that 
were no longer working.

The firm began in 1980 by four broth-
ers who had emigrated from Taiwan to 
the USA. Three of the four brothers ac-
tively worked the business. Charles Li 
was president, Teddy Li and Jeng Sun Li 
were vice presidents while Ed Li was a 
silent partner who had worked as a chem-
ist and consultant.

In 2014, Liland was purchased by Jeng 
Sun’s wife, Carol Li, and their son Robert. 
Carol Li was a long time bookkeeper with 
Liland Trade and Radiator and is now the 
CFO of Liland Global. Robert Li is presi-
dent and his brother Charles works in 
shipping and operations. The family roots 
are still there but the market and the busi-
ness have changed considerably.

In the ‘80s Liland was focused on a 
local and regional market with radiator 
and automotive a/c repair and parts. There 
was some importing of automotive parts 
as well. They employed in excess of 20 
people including a/c technicians, radiator 

benchmen, outside sales people, account-
ing staff and delivery drivers.

That began to change in 2014. Today 
the focus is exclusively on parts sales to 
distributors across the globe. Distributed 
parts include gas tanks, straps, filler 
necks, oil pans, skid plates, sending 
units and all polished aluminum radia-
tors. They do sell some legacy custom-
ers in the immediate area and even do 
radiator repair as there is still some lo-
cal demand. Marketing strategy was not 
the only change.

One seldom sees Robert Li without a 
bright smile. He looks and acts like he 
really likes what he does, because he 
does. But it is more than just about him.  
“I want everyone to be happy,” says 
Robert.

That is a big part of the transition he 
had to make with the business. “We were 
running the business like it was in the 
‘80s. We were not happy.”

He began to make the needed changes. 
He wanted to increase productivity, so he 
looked for people who wanted to get 
along with each other. He wanted people 
who wanted to focus on the customer. He 
needed people who wanted to grow the 
business. The targets are ambitious with 
100% growth for next year in their sites.

Attitude, people, systems, marketing 

all needed to change to meet the needs 
of today.

“We couldn’t wait around for a cus-
tomer who never shows up,” commented 
Robert. His words are in alignment with 
those made by his Uncle Charles in the 
1988 story. At that time, the push from 
manufacturers to broaden the market for 
automotive cooling system parts, i.e. ra-
diators and heaters, was widely felt. 
Traditional specialist distributors were 
being by-passed by their own suppliers.  
The trend continued and by 2010 the 
bulk of automotive product was not be-
ing sold by radiator shops and their spe-
cialty distributors. Heaters and then ra-
diators became part of the mainstream 
aftermarket distribution chain. 

Liland Radiator and Trade was able to 
survive and flourish during the ‘80s by 
upping their service game, by stocking 
more product, and by stressing quality 
with competitive pricing, and by keeping 
a lid on costs. They expanded into 
Pennsylvania, Ohio and other parts of 
New York state.

There is little doubt the ‘80s were a 
decade of massive change for family 

Since 2014, Robert li has been leading the 
company by investing in inventory and iT . They 
use the Autologue Partswatch Cloud-based 
system.

The office staff consists of from left to right: Robert li, David Erler, William lovett, Charles li, and Carol 
Chang o-li.
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owned and operated cooling system ser-
vice businesses. The recore was under at-
tack by the advent of manufacturing and 
design innovations that made the complete 
replacement radiator attractive in price, 
availability and deliverability. The govern-
ment was cracking down on workplace 
safety and local authorities became in-
volved in environmental issues which in-
cluded use of leaded solders.

The OE car maker race to reduce ve-
hicle weight and increase fuel efficiency 
created a market of lighter weight radia-
tors.  Likely replacement interval for a 
radiator slipped from five to six years to 
four years. However, by that time the 
lighter gauge materials in radiators sus-
tained so much deterioration that they 
were no longer candidates for repair hence 
the rise of the complete replacement radia-
tor. It was a stressing time for family 
owned small businesses. Their suppliers 
were selling their customers. Products 
were changing quickly. They were trying 
times and it took a lot to survive and even 
more to prosper. Some survived, others 
did not.

 The original Liland team did all they 
could to be competitive but ultimately 
left it up to the customer to judge. They 
added inventory, reduced delivery times 
and stressed quality products. It worked 
well for a long time. But as the auto 
parts market knows oh so well that the 

only constant is change. Change was 
needed in 2014. 

Today, Robert is leading the company 
in a different direction. He says it is the 
hardest thing he has ever had to do in 
business. He grew up in the family busi-
ness and now it was his turn to lead it 
along with the support and counsel of his 
mother Carol and brother Charles.

He also knows working in the family 
business requires long hours and hard 
work. For that was the world in which he 
grew up even while attending the State 
University of New York in Binghamton 
where he majored in biology. Today the 
challenges are different.

With his direction, the company is 
moving to global distribution of lines of 
niche parts. They are relying on IT to 
provide seamless product ordering and 
payment. They support the effort with an 
extensive and constantly expanding in-
ventory. Thirty years ago, the focus was 
on cooling system and auto air condi-
tioning parts and service in a region 
from western New York through Ohio. 
This is a huge change.

The past two years Robert has traveled 
the globe building his product supply 
chain and establishing distributors. They 
count as distributors business partners in 
North America as well as from as far away 
places like Japan, Ireland and Estonia.

Said Robert, “We are strict on selling to 

Carol li from the 1988 article when she was part 
of the accounting staff. Today she is the CFo of 
Liland Global.

distributors. We will make at least five to 
10 referrals a week. It is bad business to 
sell to the customers of your customers.” 
He underscored Liland Global’s loyalty to 
their distributors as it is a key building 
block to the business.

In order to fuel the order process, 
Liland has invested heavily in information 
technology (IT) to provide their customers 
with easy, painless as possible and effi-
cient ordering and payment systems. 
Everything is online and noticeably absent 
from the central office is the ringing of 
phones. The process flows from the online 
catalog through to order dispatch and ship-
ping. If all is going well, there are few or 
no phone calls to make it work.

It appears to be working. Robert said 
their investment in IT is paying off and 
they are continually upgrading to make 
sure their interfaces are providing the 
highest level of service and features. 
Liland Global is not the only one going to 
market this way.

According to a study by the Auto Care 
Association, the trend of buying aftermar-
ket products online is increasing at a 
growth rate of three times more than the 
total aftermarket (excluding tires and ac-
cessories), and the auto care industry must 
adapt and evolve in order to win on the 
online superhighway.

The cooling system and a/c parts after-
market is part of this trend with member 

The warehouse team includes (left to right): Britney Brooks, Jessica mosher, Bandeke Ekanga, Tyler 
Delany, Warehouse manager John muraski, and Assistant Warehouse manager Kelly millier.
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Robert li is looking for a larger location in the Syracuse area to ease some of their growing pains.

distributors reporting great results from 
their E-tailing initiatives. The challenge is 
to develop the network of current and po-
tential customers by providing them with 
tools, programs and apps that are effective 
and easy to use.

Total e-commerce via public websites 
and e-procurement via proprietary sys-
tems for professionals are valued at more 
than $50 billion and will grow much fast-
er than the overall aftermarket through 
2020. Disruption to traditional brick-and-
mortar distribution and the growth of con-
solidated e-tail channels, could bring pric-
ing pressure and transparency, but also 
bring new opportunities for growth says 
the ACA study (reported in the Dec. 2018 
“Cooling Journal”).

Liland uses Autologue’s Partswatch 
Cloud-based system. They began in 2000 
with Prism but have since moved on. They 
went live with their new system in 2017. 
This allows them to partner with a cus-
tomer service oriented company that 
would also provide software needs for 
Liland’s on-going growth.

For Liland Global, they are going 
through a period of growing pains but are 
investing heavily in putting money into 
the business. They are even looking for a 
bigger distribution center.

Part of their concern is to bring their 
fill rate back up to closer to 100 percent 
from the 85 to 90% it is was in early 

March. Some of the issue is the timeline 
of getting product with some timelines 
extending three to six months.

According to Robert, they are looking 
to growth with the additions of product 
lines like their all polished aluminum ra-
diator program they began three years ago. 
He also does not discount acquisitions to 
fuel their growth.

What do they look for in customers? 
“Hopefully they pay on time and treat 
their customers well. We find the ones that 
are nice to their customers do very well. 
We also hope they improve their infra-
structure like we do,” commented Robert. 
“Today’s business is all online. You need 
to invest to keep up with technology.”

To reach their goals, Robert concluded, 
“The success of our company is to con-
tinue to hire great people who work hard. 
We take great care of our staff. Once ev-
eryone is happy here, they will take good 
care of our customers.”

Happy is not often used too often in 
business maybe it should be used more 
often. It certainly is working for Robert Li 
and Liland Global.    

Three of the li brothers who started it all from the 
1988 story: Jeng-Sun, Teddy and Charles.

A deep and broad inventory of niche parts is 
part of Global’s growth strategy. That means 
carrying parts like these fuel tank straps (iST5067 
1973-1987 GmC/Chevrolet pick-ups). 
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Mobile Heat Transfer/Heating/ 
Air Conditioning Pavilions  
Featured at AAPeX
Relax with Friends, Customers, Suppliers Old and New at Customer Appreciation 
Reception Tuesday at Harrah’s

LAS VEGAS – The 2019 AAPEX show features 128 booths with 
72 suppliers at the NARSA Pavilions with a wide range of solu-
tions from global suppliers of heat exchange and mobile air con-
ditioning products and services.

Be sure to put NARSA’s Annual Cooling System Customer 
Reception on your to do list for Tuesday, Nov. 5 at Harrah’s Reno 
Room in the Harrah’s Convention Center.

This unique mobile heat transfer pavilions at the AAPEX 
show literally showcases everything for heat exchange from fin-
ished products to manufacturing machinery to materials and sup-
plies.  Pavilions will be located at the Sands ExpoCenter. 

Products are available for high volume automotive and light 
duty vehicles applications as well as for custom one-off engi-
neered heat exchangers.  The product and service showcase re-
flects the diversity and depth in product-lines and services that 
the NARSA membership provides.

Please note NARSA will not be reserving a block of rooms at 
Harrah’s or any other hotel as NARSA members have shown a 
history of picking their own, favorite AAPEX hotels. Go to the 
AAPEX site to find the many available choices for your stay. 

AAPEX attendees can book rooms now using onPeak – the 
event’s official housing partner – to ensure the lowest rates at 
conveniently located hotels.

With onPeak, attendees can select from more than 40 hotels 
and will receive the Lowest Rate Assurance, a guaranteed hotel 
confirmation number for smooth check-in, exclusive hotel perks, 
and personal service from real people. onPeak does not charge 
booking or service fees and is the only official housing company 
associated with AAPEX. While other hotel resellers may offer 
housing for AAPEX, they are not endorsed by or affiliated with 
AAPEX, and entering into financial agreements with such com-
panies can have costly consequences.

AAPEX represents the more than $1 trillion global automotive 
aftermarket industry. 

Online attendee registration is now available at the AAPEX 
website, aapexshow.com. 

AAPEX 2019 will feature more than 2,500 exhibiting compa-
nies displaying the latest products, services and technologies that 
keep the world’s 1.2 billion vehicles on the road. More than 
48,000 targeted buyers are expected to attend, including automo-
tive service professionals, auto parts retailers, warehouse distrib-
utors (WDs), service chains, automotive dealers, fleet buyers and 
engine builders.

This global showcase provides a target rich environment for 
suppliers and buyers alike. The listing and map below provide a 
brief summary of the who’s who of heat exchange to be found at 
the NARSA Pavilions on two levels at AAPEX at the Sands Expo 
Center.

NARSA members are encouraged to use the city-wide hotel 
reservation system found at the AAPEX website: www.aapex-
show.com.  

 

NARSA Phone: 724.799.8415
NARSA Fax: 724.799.8416

Email: info@narsa.org
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2019 Mobile Heat 
Transfer Pavilions
LeveL 1
Alishan Auto Parts Co., Ltd.
Booth #10219
Zhejiang,   
China 
Website: www.ali-shan.com.cn

Anhui Tianxiang Air-Conditioner Science 
and Technolgy Co., Ltd.
Booth # 10226
Chuzhou, Anhui,   
China 
Website: www.accauto.com.cn
Description: Founded in September 28th, 
2007, Anhui Tianxiang Air-Conditioning 
Science and Technology Co., Ltd dedicates 
to automotive air conditioning system for 
all kind of vehicles, which was invested 
by its predecessor Taizhou Tianqiang 
Air-conditioning System Co., ltd since 
2001. Tianxiang is located in Economic 
Development Zone, Quanjiao, Anhui, P. R. 
China and registered capital is 10 million 
RMB, fixed asset 26 million RMB, covering 
an area 42,363.68 m2, the first-phase factory 
area 10,070.8㎡and production area 9,460.6 
m2; The second-phase factory area attains 
to 27,012.2 m2 and fixed asset increases to 
67 million RMB. Tianxiang’s product range 
includes Condenser, Evaporator, Heater and 
full aluminum Radiator. It has the single-
glass production capacity around 200,000pcs 
yearly for first-phase and 500,000pcs yearly 
for second-phase. Tianxiang is certified 
according to the demands and specifications 
of ISO 9000, ISO/TS16949 which emphasize 
continuous quality control. It acts as Tier 1 or 
Tier 2 supplier for FAW, DONGFENG Motor, 
SAIC, and SINOTRUK group in the OEM 
market, while also exports to US, Europe, 
South-East Asia areas for aftermarket.

Guangdong Faret Auto Radiator Co., Ltd.
Booth #10325
Guangzhou, Guangdong,   
China 
Website: www.faret.cn
Description: Guangdong Faret Auto Radiator 
Co., Ltd is a professional Auto Radiator 
manufacturer in China who is strongly 
capable of self-developing, designing and 
production according to customer’s drawings 
and samples. We have more than 5000 
models covering copper and aluminum and 
Mechanical radiators, Intercooler, Heater, 
heavy truck, forklift, etc. We have more 
than 80 talented engineers and technicians 
who have long years of working experience 
on radiators. With our advanced production 
equipment and sound corporate governance, 
our products are rated with top quality, 

best services and excellent reputation.  We 
are currently exporting radiators to North 
America, South America, Europe, Asia-Pacific 
region, Africa, Oceania.

Guangzhou Baiyun Yuesheng Auto Air-
Conditioning Parts Factory
Booth # 10222
Guangzhou, Guangdong,  
China
Website: www.gz-yuesheng.com/
Description: Guangzhou Baiyun Sheng 
Auto Air Conditioning Parts Factory was 
established in 1996, is a professional 
production of various types of automotive 
air conditioning pipe, pipe joints, cascade 
evaporator, parallel flow condenser 
manufacturers, and in June 2002 through 
ISO9001
Brands: YUES

Guangzhou Guangyang Auto Radiator  
Co., Ltd.
Booth #10316
Guangzhou,  
China
Website: www.koyostar.com
Description: We are specialized in 
development, design and production of pure 
copper, copper-plastic and aluminum-plastic 
auto radiators.

Guangzhou Kinga Auto Parts Industry 
Manufacture Co., Ltd.
Booth #10224
Guangzhou, Guangdong,  
China
Website: www.KJ1688.com
Description: Guangdong Kinga Auto Parts 
Industrial Manufacture Co., Ltd specializes in 
producing different kinds of radiator, condenser 
for many automobiles, such as copper radiator, 
aluminum radiator, condenser, oil cooler, 
intercooler, air conditioning evaporator, heater, 
etc. We are integrating R&D, designing, mold 
making, production and sale as a whole; our 
company undertakes the business of developing 
and producing plastics, ironware for different 
kinds of automobiles. 
Brands: KINGA

Hangzhou Door Imp. & exp. Co., Ltd.
Booth #10230
Hangzhou, Zhejiang,  
China
Website: www.cnhzdoor.com
Description: Hangzhou Door Imp & Exp 
Co.,LTD is one of the leading suppliers in 
China, we have been specializing in the 
field of auto parts more than 13 years, the 
professional manufacturer of automotive - oil 
pan/ignition coil/distributor/Aluminum outer 
tubes, and have experienced great success with 
customers over the world.
Brands: HZDOOR

International Auto Parts Guangzhou Limited
Booth #10220
Guangzhou, Guangdong,  
China
Website: www.intl2008.com
Description: International Auto Parts China 
Limited Establish in Hong Kong and export 
all kinds of automobile air conditioner parts: 
compressors, condensers, evaporators, receiver  
driver, compressor oil, pressure value, R134a 
Gas, compressor clutch, rubber o-ring, electric 
motor fan, evaporator coil, relay and others 
auto parts.
Brands: INTL Auto Air Conditioning 
Compressor

Jiangsu Jiahe Thermal Systems Inc.
Booth #10322
Chino Hills, CA  
United States
Website: www.cnjiahe.com.cn
Description: Professional manufacturer of 
radiator, intercooler, oilcooler with more than 
12 years of experiences.
Brands: JIAHE Radiator 

Jiangyin Hongyang Automobile 
Condensation equipments Co., Ltd.
Booth #10319
Arlington, TX  
United States
Website: www.hy-qckongtiao.com
Description: The enterprise was established 
in 2002, occupied 8500 square meters of floor 
space. We are in a position to supply clients 
with a range of products like condenser, 
evaporator, radiator, and heater core, which 
suit for European, American, Japanese and 
Korean Cars.

L&F
Booth #10234
Ningbo,  
China
Website: www.lf-cn.com
Description: We are manufacturer and 
trading company for Air conditioning-parts 
for Automobiles: DC motors for Auto A/C & 
HVAC Systems, Evaporator blowers, Dash 
fans, Condensers & Radiators fans, Cooling 
fans-electric, Condensers & Evaporator Cores, 
Radiators, Receiver drier, Air conditioning-
hoses, Expansion plugs & Valves, 
Compressors.
Brands: L&F

Liaocheng Detong Auto Parts 
Manufacturing Co., Ltd.
Booth #10328
Chiping, Shandong,  
China
Website: www.dtlus.com
Description: JiXing started manufacturing 
oil coolers in 1987. We then extended our 
production line to radiators in 2006. Currently 
our main products are oil coolers, intercoolers 
and radiators.

http://www.accauto.com.cn
http://www.faret.cn
http://www.gz-yuesheng.com/
http://www.koyostar.com
http://www.KJ1688.com
http://www.cnhzdoor.com
http://www.intl2008.com
http://www.cnjiahe.com.cn
http://www.hy-qckongtiao.com
http://www.lf-cn.com
http://www.dtlus.com
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Mido Industry Co., Ltd.
Booth #10215
Jieyang, Guangdong,  
China
Website: www.mi-do.com
Description: Mido Industry Co., 
Ltd. is a professional auto parts 
manufacturer for car radiators from 
China.

Nanjing Aotecar New energy 
Technology Co., Ltd.
Booth #10331
Palm Beach Gardens, FL  
United States
Website: www.aotecar.com
Description: Nanjing Aotecar 
New Energy Technology Co., 
Ltd, founded in May 2000, is an 
enterprise specializing in R&D as 
well as production of automotive 
A/C compressors. It has 6 plants and 
6,500 employees. The company’s 
stock code is 002239, and the market 
value of the company in May 2015 is 
approximately USD3,000,000,000.
Brands: ATC

Ningbo Yinzhou Hongyan Auto 
Parts Factory
Booth # 10231
Ningbo, Zhejiang,  
China
Website: www.nbhongyan.com
Description: Ningbo Yinzhou 
Hongyan Auto Parts Factory is a 
professional auto radiator plastic 
tank manufacturer in china who is 
capable of designing, developing and 
production. 
Brands: Hongyan

Qingdao Shuangfeng Heat 
exchanger Co., Ltd.
Booth #10228
Laixi, Shandong,  
China
Website: www.shuangfeng-china.com
Description: SF is specialized in 
producing all kinds of radiators for 
trucks, cars, engineering machinery 
and generating set and also producing 
air cooler, oil cooler and other special 
purpose units. 

Shandong Xinheyuan Heat 
Transferring Technology Co., Ltd.
Booth #10323 
Taian, Shandong,  
China
Website: www.the-tube.com.cn
Description: We are a leading 
supplier of parts of heat exchanger 
industry, and mainly develops and 
produces and markets parts used 
for heat exchange systems such as 

radiator, intercooler, condenser and 
so on, especially the aluminum high 
frequency welded tube occupying the 
leading position in the industry.

Shenzhen U-Man Ind. Co., Ltd.
Booth #10321
Shenzhen,  
China
Website: www.umcooling.com
Description: The U-Man group 
of companies (Shenzhen U-Man 
& Wuxi U-Man) is specialized in 
developing and manufacturing of 
diversified heat tranfer products 
including radiator, condenser, charge 
air cooler(intercooler), oil cooler, 
heater cores, combi-coolers for cars, 
trucks, buses, construction, heavy 
duty industrial machineries and power 
generators. Our products are being 
sold to OE and aftermarket customers 
in Europe and North America and 
have established a good name among 
our customers. We seek cooperation 
with more stratigic partners both home 
and abroad.
Brands: U-MAN

TechRad (Zhejiang) Automotive 
Thermal Systems Corp.
Booth #10329
Hangzhou, Zhejiang,  
China
Website: www.radiator.cn
Description: Our main products 
include brazed aluminum heat 
exchangers as well as expanded 
aluminum heat exchangers, such as 
aluminum/plastic radiators, heater 
cores. Our range or products covers 
North American, European and 
Japanese applications. We can tailor 
our production facilities to your 
requirements, exporting your products 
anywhere in the world.
Brands: Techrad

Weifang Hengan Radiator Group 
Co., Ltd.
Booth #10233 
Weifang, Shandong,  
China
Website: www.henganradiator.com
Description: Hengan Radiator Group 
Co., Ltd., established in 1975, is one 
of the top radiator manufacturers 
in China. Leading products are 
water radiators, oil radiators, charge 
air coolers, heaters, condensers, 
evaporators, air conditioners and EGR 
coolers.

Wenzhou Bonai Auto Radiator Co., 
Ltd.
Booth #10216 
Wenzhou, Zhejiang,  
China
Website: www.zjbonai.cn
Description: Wenzhou City Bonai 
Auto Radiator Co.,Ltd . originated 
from Ruian City Ruiao Auto Parts 
Co.,Ltd  was established in 2002, 
and it is located in the capital of 
China auto parts – Wenzhou City . 
We are professional manufacturer of 
aluminum oil coolers, stainless steel 
oil coolers and oil cooler side covers 
for various car brands.

Wenzhou Chezhou Automobile 
Parts Co., Ltd.
Booth #10333
Ruian, Zhejiang,  
China
Website: www.chezhou.com
Description: Chezhou is a 
manufacturer of fan blades, fan 
clutches for auto cooling systems 
more than 20 years. 
Brands: CHEZHOU

Wenzhou Zhuge Automotive Parts 
Co., Ltd.
Booth #10320
Wenzhou, Zhejiang,  
China
Website: www.0577zg.com

Zhejiang A-Star Cooling Co., Ltd.
Booth #10332
Ruian, Zhejiang,  
China
Website: www.astarcooling.com
Description: Zhejiang A-Star 
Cooling Co. Ltd. (A-Star) is a leading 
professional manufacturer of charge 
air cooler (tube-fin and bar-plate) and 
radiator.

Zhejiang Dongfeng Refrigeration 
Components Co., Ltd.
Booth #10335
Dongyang, Zhejiang  
China
Website: www.dyrc.com.cn
Description: Zhejiang Dongfeng 
Refrigeration Components Co., 
Ltd. specializes in producing 
“Dongfeng” Brand components for 
air-conditioners, and is a flagship 
enterprise in the industry. The 
main products are a wide variety of 
components for Residential A/C, Auto 
A/C, Commercial A/C, and other 
refrigerating equipment, heating & 
cooling systems.

http://www.mi-do.com
http://www.aotecar.com
http://www.nbhongyan.com
http://www.shuangfeng-china.com
http://www.the-tube.com.cn
http://www.umcooling.com
http://www.radiator.cn
http://www.henganradiator.com
http://www.zjbonai.cn
http://www.chezhou.com
http://www.0577zg.com
http://www.astarcooling.com
http://www.dyrc.com.cn
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Zhejiang Juguang Automobile Parts Co., 
Ltd.
Booth #10315
Ruian, Zhejiang  
China
Website: www.chinahuilong.com

Zhejiang Qianda Imp.& exp. Co., Ltd.
Booth #10232 
Ningbo, Zhejiang,  
China
Website: www.qdradiatortank.com
Description: Our company specialized in 
radiators, radiator tanks, oil coolers, gaskets, 
our products with high quality and competitive 
price, we exist have more than thousand models. 
Brands: QD 

LeveL 2 
AirWorks Cooling Solutions
Booth #5723
Menifee, CA 
United States
Website: www.airworkscoolingsolutions.com 
Description:  AirWorks Cooling Solutions is 
your major sourcing agent for all automotive 
aftermarket parts from Asia. Our specialty 
is cooling systems parts. Our newest factory 
member is vofon turbos. Best in quality 
with passion for their work and efficiency! 
Airworks has every item needed for replacing 
any part on an automotive cooling system plus 
any other parts that are complementary for 
those hard to find parts! We also specialize in 
developing any new part you might need. 

Arzon Limited
Booth #5416
Burlington,  ON   
Canada
Website: www.arzonlimited.com 
Description: Arzon is a Global Manufacturer 
of Brass & Aluminum High Frequency 
Welded Tubing for the Heat Transfer Industry.
Brands:  ARZON LIMITED 

Aurubis Chicago
Booth #5420
Bloomingdale,  IL   
United States
Website: www.aurubis.com
Description:  Aurubis is a leading worldwide 
provider of non-ferrous metals. We process 
complex metal concentrates and diverse 
recycling raw materials. Aurubis is the global 
leader for copper recycling.

AutoParts Components, Inc.
Booth #5624 
Arlington,  TX   
United States
Website: www.autopartscomponents.com
Description: Wholesale distribution of 
automotive a/c condensers, heater cores and 
external oil coolers for passenger cars and 

light duty trucks.  Over 700 a/c condenser 
models, 200 heater core models and 150 
external oil cooler models all designed for 
OEM replacement drop in fitment for the North 
American market.  Several market segments 
already supported with multi-level distribution 
plans and local support with 3 distribution 
centers in the US to service your needs.  
Container direct program also available to 
support larger distribution channels.
Brands: Autoparts Components Inc. (APC)

BMP International, Inc.
Booth #5717
Tampa,  FL   
United States
Website: www.bmp-usa.com
Description: Wholesale refrigerants and 
HVACR components

BvA Inc.
Booth #5713 
New Hudson,  MI   
United States
Website: www.bvaoils.com
Description: Oils formulated for auto 
A/C systems must have the ability to carry 
refrigerants as a gas and in a liquid form 
through a system containing hoses and tubes 
ranging from 1/16” to 3/4” in diameter, 
temperatures and pressures from 34 degrees 
and 34 psi to over 300 degrees and 300psi, and 
maintain the ability to flow evenly and lubricate 
a compressor that is turning 5000 RPMs. Two 
lubricants are miscible with R-134A, PAGs 
& POEs.  PAGs are the lubricant of choice 
because of their ability to handle moisture 
better than the POEs.  PAGs are enhanced with 
additives to better lubricate the compressor and 
protect the metal parts exposed to moisture and 
acids.  PAGs mixed with dyes must be blended 
to conform to the same stringent formulations. 
We have sampled PAGs from around the world 
and have seen products labeled as a PAG 100 
which contain 25% PAG/25% Ester and 50% 
mineral oil. Mineral oil is not miscible with 
R-134A and will drop out of the formulation. 
We have also seen products labeled as double 
end capped PAGs here the blend was a PAG/
POE /mineral oil combination.  With BVA 
Auto/AC lubricants you are getting the highest 
quality lubricants available.
Brands: BVA RPAG Series - BVA’s premium 
line of PAG’s packaged in steel containers with 
a nitrogen purge to ensure the driest possible 
PAGs available. BVA RPAG 55 is the GM 
approved universal PAG and BVA RPAG 125 
is GM approved high visc PAG .Available in 
ISO Grade 46, 55, 100, 125 &amp; 150, BVA 
PRO PAG Series - BVA PRO PAG Series - 
Contains the same high quality oil as the RPAG 
series but is packaged in plastic containers to 
be more competitive. BVA PRO PAG 55 is the 
new GM Universal PAG. BVA PRO PAG 65 
is Ford approved. Viscosity grades available: 
ISO 46, 55, 100, 125 &amp; 150, BVA AUTO 
100 &amp; 68 - BVA Auto 100 is the industry 

standard for ISO POE’s for use in automotive 
NC systems. Each can is purged with nitrogen 
to ensure as dry a product as possible. BVA 
Auto 100 &amp; Auto 68 is 100% POE. We do 
not cut our POE’s with mineral oils in order to 
sell at a lower price., BVA UMAC 46 - BVA 
UMAC 46 is specifically formulated for use 
with HFO 1234yf. BVA UMAC 46 is truly a 
universal lubricant.

Chiping Luhuan Auto Radiator Co., Ltd.
Booth #5430 
Chiping, Shandong,   
China 
Website: www.luhuanrad.com
Description: The area of company is 115,000 
m2 and the construction area is 36,000m2. The 
capital assets 150 million RMB. We have 700 
staffs, including 182 professional, technicians 
and 68 QC supervisors. Our mainly products 
have three series auto radiator, A/C condenser, 
intercooler nearly 1300 items. And Luhuan 
received British NQA Certification of ISO/
TS16949: 2002 quality system in 2006.

Cryomax Cooling System Corp./Cryomax 
USA
Booth #5516 
City of Industry, CA  
United States
Website: www.cryomaxcooling.com
Description: CRYOMAX was established 
in 2006 to directly cater to North 
American customers. With service centers 
and warehouses in both East and West, 
CRYOMAX is ready to offer products 
and services any time with an ongoing 
commitment to strength our relationships with 
our customers by offering customer service, 
competitive price, and availability. In 2011 
CRYOMAX entered into partnership with 
DENSO Japan. The cooperation includes 
technical collaboration and supplying for 
DENSO’s worldwide requirement.
Brands: CRYOMAX RADIATOR

CSF, Inc.
Booth #5304
Rancho Cucamonga,  CA  
United States
Website:  www.csfradiators.com
Description: CSF, Inc. are the Cooling 
Experts with nearly 50 years of experience 
in the cooling systems industry and offers 
an extensive range of top quality, cost 
effective replacement Radiators, Condensers, 
Intercoolers, Charge Air Coolers, Transmission 
Oil Coolers, Hybrid Inverter Coolers and 
Radiator Pressure Caps that are designed to OE 
specifications to guarantee a “drop-in” fit every 
time. All Radiators supplied worldwide are 
manufactured in ISO-certified factories, in the 
same production lines that provide OE product 
for manufacturers as Mercedes Benz and Isuzu. 
Don’t miss the opportunity to see many Industry 
1st models & new product lines at Booth# 5304.
Brands: CSF

http://www.qdradiatortank.com
http://www.airworkscoolingsolutions.com
http://www.arzonlimited.com
http://www.aurubis.com
http://www.autopartscomponents.com
http://www.luhuanrad.com
http://www.cryomaxcooling.com
http://www.csfradiators.com
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Dolphin Heat exchanger USA, Inc.
Booth #5412
Fort Worth,  TX  
United States
Website:  www.dolphinradiator.com
Description: Dolphin Heat Exchanger USA 
INC is our subsidiary in the United States. We 
stock truck & industrial radiators and cores, 
charge air coolers, condensers, CAT panels 
etc. for the North American aftermarket in 
Copper Brass, Aluminum Plastic, Complete 
Aluminum & Bolt-on cores. Our current 
warehouses are located in Texas & Florida.   
Check out our new website at www.
dolphinradiator.com.
Brands: Dolphin

Dye Lih Technology Co., Ltd.
Booth #5622
Taoyuan   
Taiwan 
Website: www.dyelih.com
Description: High quality Cooling Fan - 
Dyelih Technology Co., Ltd. is the professional 
cooling fan assembly manufacturer in Taiwan. 
We have design and manufacturing the 
aftermarket cooling fan assembly for many 
years. We have approximately 500 Skus no. 
of cooling fan for American, Japanese and 
European model vehicles. We are serving the 
customer in the United States, Middle East and 
Latin America. We providing excellent quality 
product with competitive pricing to all of our 
valued customers.

Finart, Inc.
Booth #5711
Santa Ana,  CA   
United States 
Website: www.finart.com
Description: Finart specializes in the design 
and manufacturing of fin machines, assembly 
tables, header dies and other tools for heat 
exchanger industry.
Brands: Finart

FJC
Booth #5524 
Mooresville,  NC   
United States 
Website: www.fjcinc.com
Description: With over 24 years of experience, 
FJC continues to offer A/C lubricants like 
PAG 46,100, and 150 refrigerant oils, FJC 
Estercool™ and DyEstercool™ refrigerant oils. 
Beginning in 2016, we are now a direct supplier 
of mobile refrigerants including R134a, 
R404a, and R1234yf. We also offer Service 
Items Assortments, Leak Detection Dyes, 
Electronic Scales, R12 and R134a Gauge Sets 
and Accessories, Vacuum Pumps, and Radiator 
Pressure Test Kits and Radiator Refill Kits. Our 
FJC Power Division is expanding our coverage 
of Booster Cables, Carbon Pile Testers and 
Battery Testers, Power Inverters, and Battery 
Tools and Accessories.
Brands: FJC, Weitron

Global Air, Inc.
Booth #5617 
Miami Gardens,  FL   
United States 
Website: www.globalair.us
Description: Global Air, Inc. Automotive Air 
Conditioning Parts
Brands: GA Global Air, Inc.

Johnson Mfg. Co.
Booth #5421
Princeton, IA  
United States
Website: www.johnsonmfg.com
Description: Booth 5421 Johnson 
Manufacturing Co in Princeton, Iowa and 
its S A Day Buffalo Flux Facility now offer 
over 200 years of combined experience and 
service to the Heat Transfer Industry. (We 
Export)
Brands: Tin-Ezy, Flux-N-Solder, No-Seep

JYA/Whole Century Industrial Co., Ltd.
Booth #5522 
Taichung,   
Taiwan 
Website: www.jyataiwan.com
Description: Founded in 1978, JYA is a 
specialized expert in manufacturing and 
supply of Cooling Fan Assemblies. Our 
complete product line ranges from: Radiator 
Fan Assemblies, Air-conditioning Fan 
Assemblies, Fan Motors & Blower Fan 
motors, Other related products. 
With decades of experience, we honestly 
adhere to the belief that good reputation comes 
from excellent products, so we always push 
ourselves to offer the best quality automotive 
fans for our customers. This unswerving 
persistence is how we are able to stand still in 
the harsh competition since our establishment.
Brands: JYA 

http://www.dolphinradiator.com
http://www.dyelih.com
http://www.finart.com
http://www.fjcinc.com
http://www.globalair.us
http://www.johnsonmfg.com
http://www.jyataiwan.com
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Kinga Radiators NZ Limited
Booth #5320 
Auckland,  
New Zealand
Website: www.kingaradiator.co.nz/
Description: Kinga is a Design, Research 
and Development, Production and Export 
Oriented, manufacturing enterprise mainly 
producing and specialising in water tanks, 
cooling networks, plastic parts and other auto 
accessories for cars, vans, jeeps, pickups and 
commercial vehicles from Japan, Europe and 
United States. Kinga Radiators NZ Ltd. is 
a 100% New Zealand owned and operated 
distributor of Kinga products.

KOYORAD Cooling Systems Inc.
Booth #5310 
Irvine, CA  
United States
Website: www.koyorad.com/
Description:  With over 60 years of 
manufacturing experience, KOYORAD offers 
high quality aftermarket original replacement 
radiators and condensers for import, European 
and domestic applications. Along with 
radiators and condensers KOYORAD also 
offers high quality intercoolers and external 
oil coolers.
Brands: KOYORAD, KOYOAIR, 
KOYORAD RACING

Liland Global
Booth #5425
east Syracuse,  NY   
United States 
Website: www.lilandglobal.com
Description: Liland has over 800+models of 
gas tank, 100 plus gas tank models available 
in stainless steel!  Stainless steel will not rust 
internally from ethanol or bio-diesel!
470+models of filler necks, 450 models of 
gas tank straps, 100 models of classic car 
sending units, 350+ models of oil pans.  
Liland Global will now has 450+ models of 
All aluminum classic car radiators, OEM truck 
radiators made in the USA. including forklift 
all aluminum radiators. Liland only sells to 
distributors.  Stock orders of $1500+ gets 
freight prepaid in US or Canada!
Brands: Liland Global, Libo International, 
Inc.

Man Zai Industrial Co., Ltd.
Booth #5517 
Tainan  
Taiwan 
Website: www.manzai.com.tw/
Description: Man Zai is a leading 
manufacturer of car cooling parts.  We 
provide full range of aluminum condensers, 
evaporators, and heater cores for climate 
control system, and radiators for engine 
cooling. As OE manufacturer, we provide the 
original equipment quality and excellence in 
all of our items. With guarantee of TS 16494 

certification and experienced sales force, 
customers will enjoy the high-quality products 
with reasonable price and best service from 
Man Zai. Man Zai is a leading manufacturer 
of car cooling parts. We provide a full range 
and high quality of aluminum condenser, 
evaporator and heater cores for climate control 
system, and radiators for engine cooling. 
Brands: Zicool: Auto cooling parts. Radiator, 
engineered to meet or exceed OE standards. 
Durability and function tested to&#x0D; 
ensure long lasting capability., Zilax: Air 
conditioning parts. Condenser, Evaporator. 
High-efficiency tubes and fins produce 
maximum heat transfer. Louvered fin design 
provides improved airflow and performance. 
Thin cross tube profile decreases air resistance 
for improved airflow.

Mill Masters, Inc.
Booth #5513 
Jackson,  TN   
United States 
Website: www.millmasters.com
Description: Mill Masters Tube Mills 
Brands: Mill Masters, McKenica, Mill 
Masters International

NRF US
Booth #5311
Altoona,  PA   
United States 
Website: www.nrf.eu
Description: Engine Cooling & Sealing 
Specialist - NRF is one of the market leaders 
when it comes to the design, production and 
distribution of aftermarket products in the 
field of heating, cooling and air conditioning 
systems for cars and light trucks. Large 
retailers of vehicle parts, radiator shops and 
installation specialists all over the world rely 
on NRF’s high-grade products.
Brands: NRF Easy Fit

Over Radiance Pty. Ltd.
Booth #5521 
North Wollongong, NSW,   
Australia 
Website: www.orp-ltd.com
Description: Over Radiance PTY. LTD  is a 
professional manufacturer of big, medium, 
small car and engineering mechanic radiators, 
condensers,car-dvd, scaners etc.
Brands: OR

Pacific Best, Inc.
Booth #5424 
Azusa,  CA   
United States 
Website: www.pacificbestinc.com
Description: Pacific Best Inc. offers the 
greatest selection of radiators & A/C 
condensers in the market. For over 10 
years, Pacific Best Inc. has manufactured & 
distributed our own line of PBI radiators and 
condensers. Designed & manufactured to OE 

standards, including materials, specifications, 
& measurements, PBI radiators offer optimal 
cooling efficiency and performance for all 
vehicles at even greater prices. Our OEM and 
aftermarket replacement cooling products 
cover more than 30,000 applications for all 
makes & models.
Brands: PBI

Performance Radiator Pacific, LLC
Booth #5423 
Tacoma,  WA   
United States 
Website: www.performanceradiator.com 
Description: Performance Radiator® 
distributes cooling system, A/C, and related 
products to professional installers as well as 
do-it-yourselfers in North America. Lowest 
prices, best service, quality personnel & over 
50 locations ensures quick delivery of the best 
parts for yesterday’s, today’s & tomorrow’s 
vehicles.
Brands: PERFORMANCE RADIATOR

PHAR
Booth #5322
Monterrey, N.L.,   
Mexico 
Website: www.phar.com.mx
Description: Manufacture of Radiators for 
Heavy Duty Trucks, Light Trucks, Agricultural, 
Construction, Industrial, Lift Truck, 
Automotive, Specials. Located in Monterrey, 
NL, Mexico, only 2 1/2 from the border with 
USA. (Laredo Tx) 28 Locations in Mexico, 15 
distributors in USA, 4 in Canada, 3 in South 
America and 1 in Australia. Experience - 
Service - Quality - Competitive Prices

Phoenix Mobile Air, Inc.
Booth #5417 
Carrollton,  TX   
United States 
Website: www.phoenixmobileair.com
Description: Phoenix Mobile Air is an 
Automotive Air conditioning systems and 
components manufacturer. We stock a 
wide range of Compressors, Condensers, 
Evaporators, Fittings, Hoses, Condenser fans, 
Tools, Refrigerant oils and many other parts 
for Cars, Trucks, Buses and off highway 
equipment. We distribute our products 
throughout North America, Latin America, 
Europe and many other countries. We offer 
competitive pricing and outstanding customer 
service. Our executive staff has over 100 years 
of experience in this one-billion dollar plus 
industry. 
Brands: Phoenix Mobile Air OE and universal 
Parallel Flow Condensers, Evaporators, 
Accumulators and Driers, Expansion valves, 
Compressor control Valves, PAG oils and 
many other items., Parker Standard and 
Reduced Barrier Hoses, Que R134A &amp; 
R404 Compressors, Eaton EZ Clip Hose and 
Fittings, Spal Blowers and Fans

http://www.lilandglobal.com
http://www.manzai.com.tw/
http://www.millmasters.com
http://www.nrf.eu
http://www.orp-ltd.com
http://www.phar.com.mx
http://www.phoenixmobileair.com
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Ranshu
Booth #5506
Sparks,  Nv   
United States 
Website: www.ranshu.com
Description: Ranshu is in the business of 
selling automotive A/C compressors and 
supporting products for vehicles from 
the 1960’s to the present.  We stock over 
200,000 compressors, OEM units as well 
as aftermarket new and rebuilts for almost 
all makes sold in the US and we specialize 
in same day shipping.  In addition to our 
expansive stock of A/C parts, we also carry 
hard to find compressors.  Yes, we have it!
Brands: Denso

Reach Cooling Group
Booth #5525 
Hialeah,  FL   
United States 
Website: www.reachcooling.com
Description: As cool as they come! Since our 
inception in 1999, REACH Cooling Group has 
become a global leader in the manufacturing 
and distribution of aftermarket cooling 
products for automotive, light, medium, and 
heavy-duty truck applications.  We offer over 
10,000 part numbers consisting of Radiators, 
Condensers, Intercoolers / Charge Air Coolers, 
Heater Cores, and Auxiliary Oil Coolers for all 
major markets worldwide.   REACH Cooling 
Group manufactures all of its products 
under ISO 9001 and TS 16949 certifications.  
These internationally recognized technical 
requirements ensure the highest quality 
production standards, materials, and processes 
for our valued customers.  Our commitment 
is to continuously offer the highest levels of 
service, widest product coverage, best fill 
rates, and the most competitive pricing.  All 
REACH products are guaranteed to meet or 
exceed Original Equipment specifications, fit, 
and performance.  REACH ships domestic 
orders from its headquarters in Miami, our 
West Coast distribution center in Los Angeles, 
and 8 additional satellite warehouses across 
the country.  REACH also offers direct 
container programs from its Shanghai plant.
Brands: REACH

Sanden International (USA) Inc.
Booth #5719
Wylie,  TX   
United States 
Website: www.sanden.com
Brands: SANDEN

Shenyang Huatie Automobile Radiator  
Co., Ltd.
Booth #5620
Houston,  TX   
United States 
Website: www.huatie.net
Description: Welcome to visit our booth 
at the 2011 AAPEX Show! Huatie is a 

professional manufacturer of aluminum charge 
air coolers, radiators and aluminum charge air 
cooler component parts.
Brands: Huatie

Shenyang Jinyuan Herli Automotive 
Components
Booth #5621 
Toronto,  ON   
Canada 
Website: www.jhl-auto.net
Brands: JHL, JHL AUTO

Siyam Radiator - IMS Group
Booth #5330 
Zarqa,   
Jordan 
Website: www.siyamradiators.com
Description: Ibrahim Siyam Industrial 
Group, is specialized in developing and 
manufacturing OE, customized, and 
aftermarket, core and complete radiators. 
For over 25 years, we have distinguished 
ourselves by providing high quality products, 
with superior services, delivered on-time and 
at a competitive price. We are ISO 9001:2015 
certified. We offer a wide range of copper and 
aluminum radiators for passenger vehicles, 
trucks, tractors and heavy-duty equipment.

Sunair Products/Coolpro Climate Control
Booth #5616 
Fort Worth,  TX   
United States 
Website: www.sunairusa.com
Description: Welcome to CoolPro/Sunair 
Sunair Products is a Worldwide supplier 
of Automotive, Off Road, Agricultural, 
Heavy Duty, and Specialty Application 
Air Conditioning products to OEM and 
Aftermarket companies. Sunair also carries 
a full line of Compressor Remanufacturing 
Components.We have two facilities in the 
United States and one in Europe. ISO9001-
2008 Certified
Brands: Coolpro; Sunair

Sundram Fasteners
Booth #5313 
Waterford,  MI   
United States 
Website: www.sundram.com
Description: undram Fasteners LTD 
(TVS Parent Company- est. 1911) - Major 
manufacturer and long-time OEM supplier 
of metal & nylon radiator caps to automotive 
companies and Aftermarket. ISO/TS 16949 and 
ISO14001 certified. Products: radiator caps, 
fuel caps, oil caps, surge tank caps, thermostat 
housing, coolant recovery bottles, park pawl 
assembly, leaf spring carrier assembly, spare 
tire carrier, cable type gear shifter, High 
Tensile Fasteners, Powder Metal and Cold 
Extruded parts, Pumps & Assemblies, Hot & 
Warm Forging parts, Construction Fasteners. 
Radiator caps: OEM style, Mini & Micro, 

large diameter, truck/off-road vehicles, Safe-
T-Vent Lever style, Sombrero Ratcheting, 
Dual O-Ring, Dual O-Ring-Mini. Customers 
include OE, Aftermarket, Agriculture, Military, 
Off Road vehicles, Heavy Duty trucks/buses, 
Mining.  GM Supplier Quality Excellence 
Award 2012/2013. Ford Qtr 1 award winner. 
Engineers on staff.
Brands: TVS

Thermal Solutions Manufacturing, Inc.
Booth #5316 
Nashville,  TN   
United States 
Website: www.thermalsolutionsmfg.com
Description: Whether you’re a mom-and-pop 
shop or a large-scale industrial enterprise, 
Thermal Solutions Manufacturing leads the 
pack in providing heavy duty cooling products 
for the industrial and truck aftermarket. New 
to our line-up is all makes DPF’s and DOC’s.
 Brands: Thermal Solutions

Trans/Air Manufacturing
Booth #5721 
Dallastown,  PA   
United States 
Website: www.transairmfg.com
Description: Trans/Air Manufacturing 
Corporation is an ISO 9001 registered 
firm, manufacturing a full line of climate 
control systems for the school, commercial 
and electric/hybrid vehicle markets.  Units, 
parts, service, training, warranty, and new or 
aftermarket installations are available through 
factory-owned operations or a network of 
distributors throughout North America.
Brands: Trans/Air Manufacturing

TSI Products, Inc., dba AvALANCHe
Booth #5530 
Arlington,  TX  
United States
Website: www.tsiproducts.com

U&C Auto Parts Co., Ltd.
Booth #5408
Nanjing,   
China 
Website: www.ucradiator.com
Description: U&C Auto Parts Co., Ltd. 
has been engaged in manufacturing of 
auto radiators, A/C condensers and charge 
air coolers since 2002. Now owning ISO 
Regulated factory area of 69000 square meters, 
U&C has become a leader with more than 
1800 types of products for both automotive and 
industrial needs. Since 2002, our products have 
been exported to worldwide markets. Since 
2008, U&C has becomes Tier-1 supplier for 
Chrysler Group LLC (now as Tier-1 supplier 
for Fiat Chrysler Automobiles). Now we can 
supply more than 1800 kinds of complete 
radiators, 400 kinds of A/C condensers, 300 
kinds of all Al radiators, 100 kinds of charge air 
coolers and 80 Heavy duty truck radiators, with 

http://www.reachcooling.com
http://www.sanden.com
http://www.huatie.net
http://www.jhl-auto.net
http://www.siyamradiators.com
http://www.sunairusa.com
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http://www.transairmfg.com
http://www.ucradiator.com
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a total annual capacity about 600,000 pieces. 
We strive to develop 60-120 new part numbers 
annually and accept to develop new parts 
based on customer’s drawing or samples. All 
locations have been certificated by TS16949. 
Highest grades of materials and workmanship 
are used in our production and all completes 
are 100% tested. As a reliable manufacturer, 
we are committed to deliver qualified products, 
services, and support to ensure the satisfaction 
of our customers.  
Brands: U&C RADIATORS, BETTER 
COOLING

Universal Air Conditioner
Booth #5606
Mansfield,  TX   
United States 
Website: www.uacparts.com
Description: QUALITY SINCE 1988 - 
Universal Air Conditioner Inc. (UAC) is a 
full line supplier of quality automotive AC 
products, including compressors, condensers, 
receiver driers, blower motors, cabin air filters, 
evaporators, expansion devices, fittings, hose 
assemblies, motors, and switches.
Brands: UAC

voss Mfg.
Booth #5418 
Sanborn,  NY   
United States 
Website: www.vossmfg.com

Wuxi Jinxi Heat exchanger Co.,Ltd.
Booth #5318 
Wuxi, Jiangsu,   
China 
Website: www.wxjinxi.com

Wuxi Sunpart Industry Co., Ltd.
Booth #5319 
Wuxi, Jiangsu,  
China
Website: www.sunpartchina.com
Description: Wuxi Sunpart Industry Co.,Ltd. 
is a professional exporter  of  heat exchanger 
products for North America, South America, 
Europe, Middle East & South-East Asia in 
after market. The Company’s commitment is 
to provide the quality products with quickest 
delivery and best services. Our products have 
been proven to be of high quality. Due to our 
efficiency, we are successful to achieve the 
satisfaction & reliability from our customers.

Zhejiang Huasen Radiator Manufacturing 
Co., Ltd.
Booth #5625 
Ruian, Zhejiang,  
China
Website: www.xinhuasen.com
Description: Zhejiang Huasen Radiator 
Manufacturing Co., Ltd. Specializes in 
producing radiator, condenser etc. The 
company has more than 20 years history. 
The company has already passed ISO9001 
quality system authentication. Now we have 
already introduced the ISO/TS16949 quality 
system. We have strong products design and 
development capability.

Zhejiang Ropas Radiator Co., Ltd.
Booth #5619 
Shaoxing, Zhejiang,  
China
Website: www.zjropas.com
Description: Ropas is holding the cultural 
idea”consensus, corporation, win-win policy, 
common share” to improve china automobile 
radiators industry as a thanks giver while 
striving for developing itself. The company 
have been in this radiator line more than 
20 years, main products are sold to Europe, 
Russia, Middle East and America market.  

http://www.uacparts.com
http://www.vossmfg.com
http://www.sunpartchina.com
http://www.xinhuasen.com
http://www.zjropas.com
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Conference Featured Tours to CSF and 
TSM California Facilities

The new CSF distribution center in Rancho Cucamongo has a total of 
160,000 sq. ft.

CSF CEo Ramesh Dolwani and Gm and Vice President Vinay mamidi 
shared their experience in broadening the company’s reach by adding 
products and reaching into new markets.

Charley Dorsey of ERS Cooling/lKQ 
provided a great insight into how his 
company has established itself as an 
on-site service leader in maryland 
for commercial heat exchangers. 
The session was held at the TSM San 
Bernardino Plant.

industry veterans Eric Johns from CG&J and Dave Doll of Rocore swap tall 
tales at the product displays at TSm.

Jeff Johnson from Fontana Radiator demonstrates how he has extended 
product services by custom assembling aluminum radiators.  Going under 
the goggles is David Bienvenu of Radiator Service inc. Jeff did a great job 
with a very interesting topic.

ONTARIO, CA – Tours to two leading NARSA members CSF 
and TSM were the highlights of the Spring Conference in early 
March here in Southern California

CSF, one of the longest continuous members of NARSA, 
opened the doors to its brand new state-of-the-art distribution 
center in Rancho Cucamonga. CSF President Ramesh Dolwani 
and Vinay Mamidi, Vice President of Sales and Marketing, wel-
comed the group. Their message was one of encouragement for 
NARSA, but it was also one of recognition of the realities of to-
day’s marketplace for automotive and truck cooling parts.

They said the association needs to continue to change and 
evolve if is to remain relevant to its members. They shared the 
growth story of CSF which involved moving into other markets 
beyond the traditional cooling system specialty distribution and 
the aggressive development and marketing of related cooling 
products such as HD truck coolers, and transmission coolers. 
CSF also exhibited its high performance and racing products that 
opened a new world of opportunity for them and for their resell-
ing customers.

The CSF distribution center opened in 2017. The entire 
building is 160,000 sq. ft. of which approximately half is in 

use by the firm. The rest is 
leased for now.

The structure features en-
ergy-saving lighting, shelv-
ing and racking with smart 
assist for safer and more ef-
ficient picking. It sits two 
blocks from a retail center 
and the handsome building 
fits nicely into a cross-use 
section of the town. 

TSM in San Bernardino 
provided tours of its indus-
trial core making operation. Plant GM Maureen Baker and her 
staff did a great job demonstrating how they produce product 
and answering questions about design and applications from 
the audience.

Additional programming covered DPF technology and oppor-
tunities, aluminum radiator tank welded assembly, as well as a 
detailed look at how to incorporate on-site services for emergen-
cy and auxiliary genset heat exchangers.
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CSF has been successful in its efforts to expand in the racing and 
performance markets.

CSF keeps adding the products it offers to racing and performance. They 
even provide customized images for race teams.

For some applications, there is nothing like a copper brass core.

Special thanks to the men and women at TSm San Bernardino plant for 
being such great hosts. 
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Rising Passenger Car Sales and Advanced Technology 
to Grow Global Automotive HVAC Market
ROCKVILLE, MD – Fact.MR has published a press release 
touting its report for the global market for HVAC factors that are 
expected to engage higher revenues in the coming years. The 
published report is entitled “Automotive HVAC Market 
Forecast, Trend Analysis & Competition Tracking - Global 
Review 2019 to 2027.”

According to research findings, the global automotive HVAC 
market is expected to grow consistently at a compound annual 
growth rate (CAGR) of 7.5% between 2019 and 2027. They say 
the “target market has been expanding at a remarkable pace as 
vendors in the automotive HVAC market are shifting their focus 
towards product innovation to acquire a competitive edge.”  
This study attempts to assess trends responsible for steering 
growth of each segment managed at the global level and high-
lighting potential takeaways which could actually prove substan-
tial for understanding the automotive HVAC market better. 
Based on this report, the prominent regions examined include 
North America, Europe, Latin America, Japan, Middle East & 
Africa (MEA) and Asia Pacific excluding Japan (APEJ). To re-
quest a  Sample Report- https://www.factmr.com/connectus/
sample?flag=S&rep_id=2484

According to Fact.MR, “warming and climate change has led 
to rising temperatures that have encouraged demand for upkeep 
of ambient temperatures inside a vehicle.” They also say the 
awareness of eco-friendly refrigerants as well as automotive 
coolants in HVAC systems directs high-end demand for techni-
cally progressed HVAC systems. “With such innovations lined up 
together with the launch of improved systems, sales across the 
global automotive HVAC market are likely to surge,” says the 
Fact.MR release. 

The Fact.MR study says that vendors are providing automo-
tive HVAC are heavily investing in delivering advanced automo-
tive HVAC. “As an example, Denso revealed to aid Toyota de-
velop Prius, which would revamp its thermal, sensing as well as 
hybrid technologies with a purpose to make them safer, environ-
ment-friendly and fuel efficient,” according to the release.  They 
say  vendor investment across the automotive HVAC sector is 
ascending at a decent pace, it is projected to support global mar-
ket growth during the forecast period, 2019-2027.

Fact.MR estimates, the APEJ region gained market share ex-
ceeding 25% in the global automotive HVAC market during 
2018. They added that this share is likely to surge at a massive 
rate, stimulating the APEJ market to yield more than 30% market 
share during the forecast period until 2027. The major revenue 
motivators for this regional growth are basically the growing 
sales of passenger cars along with significant hike in disposable 
income of buyers.

This report concludes with a brief examination of the competi-
tive scenario active in the global automotive HVAC market. It 
covers major players’ operative in the global automotive HVAC 
market, which are assessed in terms of key financials, market 
share analysis.  Some of the prime market players mentioned in 
the report include: The Keihin Corporation, Sanden Corporation, 
Calsonic Kansei Corporation, Denso Corporation, Valeo, 
MAHLE GmbH, Japan Climate Systems Corporation, Hanon 
Systems and Johnson Electric Holdings Limited. 

The reports points to a growing market for global automotive hvac 
products as oEm sales of passenger cars and light trucks expand.  
Photo © iStockPhoto/algre.
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Two New Fin Profiles from Thermal Solutions Mfg.
NASHVILLE, TN – Thermal Solutions has announced the addi-
tion of two new aluminum fin profiles.  The Thermal V-Bump fin 
and the Thermal V-Louvered fin.   These new fins, along with 
their very successful and robust Thermal Square Bump fin, will 
be manufactured at their Dallas, Texas facility.

Ken Robinson, President of Thermal Solutions said, “We are 
excited to add these two new profiles to our aluminum specialty 
line.  This is part of our plan as we continue to expand our prod-
uct offerings in this market.”  According to Ken Robinson, “The 
Thermal V-Bump fin provides an excellent cooling option.  It 
offers similar characteristics and capabilities as our Thermal 
Square Bump fin with a slightly different fin design, using ex-
truded tubes and is focused on cooling your medium to heavy 
duty application needs.”  

He said the Thermal V-Louvered fin is built with strong 
welded tubes and highly louvered fins and is designed for han-
dling specialty automotive and light to medium duty on-road 
applications.  

Cores, completes and re-coring services are available for these 
new fin styles as well as the Thermal Square Bump fin.  For more 
information, you can contact a local TSM branch or go to their 
website: www. Thermalsolutionsmfg.com.

Both new fin styles are now available for order.  Thermal 
Solutions Manufacturing (TSM) is a market leader in heavy duty 
cooling products: cores, truck completes, genset cooling pack-
ages, charge air coolers, Ag tractor completes, forklift completes, 
classic automotive and light truck radiators, classic heaters and 
aluminum specials with three different fin profiles available. 

HeLP WANTeD:  RADIATOR TeCHNICIAN – Bakerstown 
Radiator Company, established in 1980, has a full-time employ-
ment opportunity for a hardworking individual who is interested 
in learning the art of Automotive Radiator Repair.  We are located 
in Gibsonia, Pennsylvania.  Call Fred at 724-443-8855 or email 
your Resume’ to bkrstn@consolidated.net if you would like to 
know more about us.

CLASSIFIeD
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THe POINT

Nine Things I Learned Building and Managing 
Associations
My association, the American Society of 
Association Executives (ASAE), has an 
awareness campaign that promotes the 
value and power of associations in soci-
ety. It is appropriately called “The Power 
of A.” I have written about it before in 
this magazine, but I want to take that 
thought and personalize for all of us in 
the NARSA community.

Here is a list of noteworthy things that 
I have learned about associations over 
the course of my career.

You Can’t Do everything Alone – 
The Association World is one of commu-
nity and sharing. People participate in 
those associations that serve their commu-
nities and share their beliefs. In order to be 
effective, associations need to be inclusive 
with their membership and with their lead-
ership. Volunteers and staff need to work 
with each other in order to accomplish 
goals that are intended to make industries, 
professions, and the world better.

Peer Pressure Works – One of the 
best motivators is peer pressure. When 
people see people like themselves in an 
organization, it is step one to welcoming 
a new member. Step two is when satis-
fied members reach out to prospects and 
ask them to join them in their organiza-
tion or to join a project.

Committee is Not a 4-Letter Word –
We’ve all heard the adage: “A camel is a 
horse designed by committee.” But is 
that all bad? Committees are necessary 
in order to provide a healthy and trans-
parent atmosphere for active members. 
With adequate focus and direction, com-
mittees can harness the diversity of ideas 
and opinions into something very special 
and valued.

Leadership is Never the Same 
Flavor – Leadership styles are very di-
verse. Not all people lead the same way. 
Members need to remain open-minded 
and non-judgmental to new ideas and 
new leaders. Leaders will change. It is 
the nature of an organization. The mem-
bership needs to find value in their lead-
ers, and those leaders need to see clearly 
what can benefit its members.

Consensus Beats Majority – All orga-
nizations employ some method of making 
joint decisions. Perhaps the most common 
is rule by a majority vote.  However, con-
sensus agreement makes a better and more 
productive atmosphere for decision mak-
ing. Consensus works with a thumb up 
(agree), thumb down (disagree), and 
thumb sideways (can live with it). In con-
sensus agreement, all of the thumbs down 
need to be converted to either agreement 
(up) or can live with it (sideways). In order 
to get to this point, everyone’s objectives 
need to be heard. Compromises need to be 
made when necessary. Consensus allows 
for a better exploration of issues and al-
lows for all to be heard. It takes time. It 
takes effort. It promotes sound leadership.

Complaints Are Ok When Packed 
with Solutions – People who complain 
much of the time are unpleasant to be 
around. However, when people complain 
and offer a solution, it is so much less 
taxing. Sharing solutions negates the 
downer side of complaints. 

Recognition Works – It is very impor-
tant to recognize people for what they do. 
There is never enough of this currency. 

Many of the projects that associations 
accomplish can never be done with a for-
profit motive alone. It takes heart and 
mind to make many ideas into positive 
achievements for industries and society. 
Attendance and participation in an awards 
ceremony are great ways to say thank you 
for fellow members who go above and 
beyond the call.

Power is in Story Telling – 
Associations are communities, and, in all 
communities, there are great stories hap-
pening daily. It is important to share the 
stories within an association so all may 
know and appreciate the net worth of their 
organizations. As they say, at the end there 
are only stories. Make yours a great one.

There is Power in NARSA – The 
power of association is alive and well in 
NARSA. It can only increase with more 
activity and involvement. Volunteer and 
you will be surprised how rewarding it is 
to increase its contribution to the busi-
ness community and people it represents.

Sincerely,
Wayne Juchno,
Editor 

one other thing i learned -- how special and rewarding it is to have worked with one of the best 
association management professionals i know, my daughter liz.



Welcome to the new NARSA.org. 
Here NARSA members have access 
to member engagement tools that 
allow members to engage with other 
members and the organization, 
receive the latest technical and 
business information in the NARSA 
blog center, the digital Cooling 
Journal, searchable NARSA member 
directory, member event pricing 
and registration, sponsorship 
opportunities and more. 

NARSA exists to create access to…

For more NARSA member benefits and information visit www.narsa.org.

NARSA provides members with the opportunity to gain 
access to the industry by serving as your vehicle for 
education. NARSA opens doors for communication 
and learning among repair shop owners, distributors, 
suppliers and manufacturers
• Heavy Duty Certification-As a NARSA member, 

your HD shop and technicians can be certified to 
show that you have the equipment and necessary 
technical and process knowledge to perform HD 
radiator repairs at a consistently high-level of quality 
and customer satisfaction. 

• General Industry Knowledge: Level One 
Certification − Heat exchange products and 
services for automobiles, trucks, equipment and 
commercial vehicles. This first level certification  
will provide a base of information about automotive 
and truck heat exchange businesses, technology  
and products. Better product and industry 
knowledge will not only help your job, but also  
help you become more valuable to your employer 
and future employers. 

Develop lasting relationships with your 
colleagues, discover new products 
and suppliers, and learn new service 
techniques when you attend NARSA 
Events for the heating and cooling 
exchange industry. Member companies 
and their employees can attend, exhibit 
and sponsor at a discounted rate.
• Annual National Convention at 

AAPEX in Las Vegas,  
Nevada 

• Heavy Duty  
Heating and  
Cooling  
Conference

• Spring Educational  
Meetings 

Innovation Knowledge Opportunities 




